
“As the c reat ive d i rec tor on a demand ing account, 
Lynn bu i l t  a fu l ly func t ion ing c reat ive depar tment 
from the ground up…” 

- V ice Pres ident C l ient Serv ices , Eps i lon

“Pass ion l i ke I ’ve never encountered my enti re 
ca reer i s  the best word to desc ribe Lynn! Her 
ded icat ion and attention to deta i l  i s  inc red ib le...” 

- Market ing Di rec tor, Jon Josef Shoes

“Lynn has a proven track record in marketing 
program launches ,brand strategy and produc t 
deve lopment…” 

- Ch ief Execut ive Of f icer, Abso lute Per formance Inc .

MICHIGAN STATE UNIVERSIT Y

LEE STRASBERG INSTITUTE

UNIVERSIT Y OF ARIZONA

•  Formula  E  rac ing  soc ia l  s t ra tegy  and content

c reat ion  suppor t ing  g loba l  sus ta inab i l i t y  in

pro  spor ts

• Re-branding o f  a l l  L inco ln  and Ford  Motors

T ie r  3  CRM communicat ions  in  same year  ac ross

mul t ip le  channe ls

• Bui ld ing  c reat i ve  team f rom the  ground up to  w in

and re ta in  mul t i -mi l l ion  do l la r  account ( s )

•  Head writer/ACD of market ing team contracted to

create al l -new curr iculum of CRM program that

rev i ta l i zed c l ient  loya l ty  and rea l i zed esca la t ing  ROI

for  Genera l  Motors

•  Wrote and produced video for  Mort  Cr im

Communicat ions  te le thon,  ra i s ing  f inances  for  needy

ch i ldren  and the i r  fami l ies

•  Wr i t ing  and d i rec t ing  four  p lus  hours  o f  commentary

for  Rose  Parade

• CREATIVE DIRECT ION

- Inspir ing and molding the message

- Nurturing talent toward innovation

• COPYWRITER/EDITOR

- All  targets and formats

• CRM CROSS CHANNEL STR  ATEGIST

• DIGITAL

- WEB  -UX A N D U I

- Soc ia l

- Emai l
- SEM

• FORTUNE 50  0 E  XPERIENCE

• CLIENT REL  ATIONSHIPS

• SMART, RELATABLE AND ENGAGING
COMMUNICATIONS

Lynn Rosen-Bright

A  D D R  E  S S

78185 Indigo Dr.
  La Quinta, CA 92253

W E B S I T E

bright3media.com

E M A I L
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E N D O R S E M E N T S

E X P E R T I S E

C A R E E R  H I G H L I G H T S

E D U C AT I O N

Award-winning creative and strategic director/writer with a passion for applying data and 

technology that doesn’t overwhelm but supports the creation of messaging that resonates with 

authenticity. Key words: Relatability, Sustainability, Innovation, Results. B2B, B2C, B2V… 

Experience in multiple diverse industries.

THE CAPLES AWARD

Ford Motor  Company and L incoln  Motors  CRM 

Cross-channel  market ing program.

A W A R D S



M I N A C S  M A R K E T I N G  S O L U T I O N S
Farmington Hills, Michigan

Creative Director

A S P E N  M A R K E T I N G
Auburn Hills, Michigan

Senior Copywriter/Producer/ACD

B R I G H T  3 M E D I A
California/Michigan

Brand Marketing Consultant/Copywriter/Editor/Producer

E P S I L O N  /A L L I A N C E  D ATA
Southfield, Michigan/CostaMesa, California

Group Creative Director

Lynn Rosen-Bright

2008 - Present 

2013 - 2018

2005 - 2011

E X P E R I E N C E

• New bus iness  co l l aborat ion ,  s t ra tegy ,  presentat ion
ed i t /proof ing

• Trans format ion  o f  communicat ions  f rom UK to  US  -a l l
channe ls ,  wh i te  paper  c reat ion/ed i t ing

• Copy and ideat ion  for  mu l t ip le  channe ls ,  i nc lud ing 
soc ia l ,  ema i l ,  v ideo ,  web,  d i rect ,  pptx ,  SMS

• Cl ients  inc lude :  Kon ica  Mino l ta ,  Ch iqu i ta ,  
J .P .  Morgan  Chase,  Mani ldra  Group,  Prot iv i t i ,  
STANLEY B lack  &  Decker

• Overa l l  Market ing  St ra tegy  for  var ious  indust r ies /
s ta r tups/presentat ions/e -commerce

• Wri t ing/ed i t ing  market ing  mater ia l s  –  techn ica l    to
consumer - fac ing  messages ,  a l l  fo rmats ,  channe ls

• Dig i ta l  c reat ive  s t ra tegy  –  Webs i te  content  (UX and 
UI ) /Emai l /On l ine  Adver t i s ing/Soc ia l

• Reta i l ,  Automot ive ,  Cosmet ic /Pharma,  Ph i l anthropy  -
B2B,  B2C

• Cl ients  inc lude :  Fox  Te lev i s ion ,  Saban  Entera inment , 
Sk in  &  Ve in  Centers ,  Card iogram,  Nat iona l  Holocaust  
Museum,  Af loat ,  C l ip  Media

• Hir ing  and management  o f  c reat ive  depar tments
• St rategy  co l l aborat ion  w i th  account ,  product ion  and

deve lopment  teams
• Apply ing  ins ight  to  bu i ld  ground-break ing  c reat ive

for  l a rge  automot ive  c l ients  that  resu l ted  in
extens ions  o f  cont racts  and  max imized prof i t s

• Col laborat ion  and ed i t ing  web UX and UI  content
• Dig i ta l  Creat ive  D i rector  -  corporate  and consumer

fac ing  deve lopment

• Dig i ta l  D i rector  o f  corporate  as  we l l  as  consumer
fac ing  webs i tes  for  opt imum ease  o f  use  and f low of
in format ion  as  we l l  as  content -UX and UI  focused

• Creat ive  lead  for  product  deve lopment  and s ta r tup
of  new l i fecyc le  programs

• Cl ients  inc luded Ford ,  Mazda ,  Hyunda i ,  Honda

• Respons ib le  for  concept ,  p i tch  mater ia l s ,  execut ion
of  mu l t ip le  components  for  l i ve  events ,  tours ,
sweepstakes  e -commerce ,  repeat  campa igns  and
new bus iness

• Genera l  Motors ,  Qwest ,  AT&T,  Redken ,  O ld
Domin ion ,  Abso lut  Vodka

A  D D R  E  S S

78185 Indigo Dr.
  La Quinta, CA 92253

W E B S I T E

bright3media.com

E M A I L

bright3media@gmail.com

P H O N E

248.505.8457

2011 - 2013

I N D I C I A  WO R L D W I D E
Creative Director/Consultant/Copywriter/Editor

2019 - Present 

Award-winning creative and strategic director/writer with a passion for applying data and 

technology that doesn’t overwhelm but supports the creation of messaging that resonates 

with authenticity. Key words: Relatability, Sustainability, Innovation, Results. B2B, B2C, B2V… 

Experience in multiple diverse industries.
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